GBTA @ *

Tuesday: 19 August 2025

08h30 | Networking & Registration

09h00 | Welcome by Joey Kganyago
Master of Ceremonies: Mbali Mngomezulu

09h10 | The Art of Influence
This session will delve into the application of behavioural insights to enhance
communication with travellers and increase engagement.

Snowden M’'Madi, Division Manager Corporate Travel & Support Services
African Development Bank

09h50 | Improving the traveller’'s experience

Collaboration among airlines, airports, travel management companies, technology
providers, and other stakeholders is vital for improving the passenger experience. This
discussion will explore strategies to enhance communication, integrate technology,
address regional challenges, and meet sustainability goals. Join us to discover insights
that will elevate business travel and shape its future.

Moderator: Kamogelo Maerman, National Sales Leader, FCM Travel

Panel:

Madren Pitsi, Travel Analyst Senior — Africa and Middle East (AME) Travel and Expense
Services, Cummins Services - Enterprise Solutions

Tebogo Tsimane, Chief Commercial Officer, South African Airways (SAA)

Rategang Moroke, Operations Manager, Corporate Traveller

10h30 | Coffee and networking break sponsored by Peermont

11h15 | Global Travel Outlook: Current Status and Future Directions

This session reviews the financial stability and future prospects of the travel industry. It
provides a comprehensive overview of anticipated developments as the industry grows,
while also considering economic and geopolitical uncertainties. Additionally, it examines
the effects of recent global policies on the sector. Market trends, climate and sustainability.

Kabelo Khaas, General Manager for South and East Africa for International SOS

11h45 | Buyer knowledge exchange
An interactive session where we discuss

Table 1: Managing Tight Budgets Without Sacrificing Value- Joey Kganyago (IDC)
Table 2: Duty of Care & Traveller Safety — Madren Pitsi (Cummings)

Table 3: Sustainability in Business Travel - Kagiso Dumasi (BCD)

Table 4: Technology & Innovation in Travel -

Table 5: Supplier Relationship Management - Mamothe Maraba (Eskom)

Table 6: Airline Partnerships and NDC - What Does the Future Look Like? Brian Kitchin
Table 7: Travel Policy Development & Compliance - Phale Naake (National Treasury)
Table 8: Attracting the Right Suppliers in Your RFQ Process — Zane Zeeman (ABSA)




12h40

Lunch

13h40

Assessing Business Travel Value

With rising costs, carbon budgets, and widespread video conferencing, corporate travel is
under scrutiny. This session examines the importance of face-to-face interactions in
meeting business goals and how measuring their value will shape the future of our sector.

Alison McKie

14h20

Balancing Loyalty Programs and Travel Policy Compliance

In today’s corporate travel landscape, balancing policy adherence with employee
satisfaction is a key challenge. This session explores the drivers of business traveller
behaviour and how companies can align policies with employee preferences, particularly
when it comes to loyalty programs. Learn from industry experts who’ll share insights and
best practices for navigating this balance effectively.

Lidia de Olim Folli, Chief Executive Officer, Bidvest Travel Holdings

15h00

Refreshment Break

15h30

Re-imagine American Express Business Travel Account

Vimal Chhana, Commercial Issuing Product Manager
Maryleann Naidoo, NBH Nedbank Business Hub

16h00

Shark Tank Breakaway

Students from University of Pretoria
Shark Tank Strategy Session

17h00

End of Conference

17h30

Networking

18h30

Dinner
Awards

Wednesday: 20 August 2025

08h30 | Networking & Registration

09h00 | Welcome

09h05 | Sustainable Business Travel video
09h10 | Sustainable Business Travel

A new commercial model may be required to support a sustainable business travel
ecosystem. The financial flows within the industry could influence the advancement of
innovation. How can travel contribute to a companies ESG?

The discussion will explore both the challenges and the role that corporate travel can play
in advancing a company’s ESG goals, particularly when guided by clear, sustainable
policies. By managing Scope 1-3 emissions, promoting lower-impact transport options,
and partnering with responsible, certified suppliers, companies can reduce their
environmental footprint. Social value is enhanced through ethical supplier practices,
employee wellbeing initiatives, and support for local economies. Governance is
strengthened by embedding ESG criteria into travel policies, requiring emissions tracking,
and engaging suppliers in sustainable practices. Transparent reporting and accountability
ensure alignment with ESG frameworks and standards, making travel a measurable
contributor to corporate sustainability objectives.

Gerrit Davids, Lead Advisor at TaranisCo Advisory




09h40 | Unlocking Inclusivity: Embracing Neurodiversity in Organisations
An estimated 1 in 5 people in the world are neurodivergent, with more than 53% of Gen Z
identifying as neurodivergent (Understood.org). Additionally, 76% of this group choose not
to disclose their neurodivergence at work (Cognassist). Our panel will discuss
neurodiversity and invite the audience to engage in a conversation about how adopting
neuroinclusive practices can be beneficial to organizations.
Moderator: Lamona Rajah, Diversity, Equity & Inclusion Leader for Cummins Africa
Middle East
Teboho Motsoane
Gillian Ismail, Director of Human Resources and Transformation at Bidvest Travel
Holdings

10h30 | Coffee and networking break

11h00 | Shark Tank Presentation
Winner Announcement

11h40 | Suite Spot: Growth, Green Thinking and Guest Expectations
Jeanette Moloto, Director Global Sales South Africa, Sub-Saharan Africa & West Africa
Marriott International Regional Office

12h10 | Tax allowances and Tax in Travel
Chantal Frade, Head of Client Engagement at Nowicki and Associates

12h50 | Lunch

13h40 | Thriving on the Road: Wellness in Business Travel
Wellness is increasingly important in business travel. Both travel buyers and suppliers are
integrating wellness into their offerings. Discover what travellers want, best practices for
incorporating wellness into your program, and how supplier partnerships can support these
efforts.
Professor Anneli Douglas - University of Pretoria

14h20 | Can artificial intelligence be trusted?
Is the information provided by your favourite AI bot accurate and reliable? AI does not
think in the human sense; it learns. It learns without experience, interaction, body
language, or detecting sarcasm or laughter. This attribute might contribute to why Al can
make tasks easier. However, it raises the question: is Al always correct?
Nazareen Ebrahim, South African communications technology entrepreneur

15h00 | Closing and Awards - Madren Pitsi




